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Ross Hunter's ‘The Art Of 
Love’ Is Sparkling Romantic 
Comedy Loaded With Talent 


(Review) 

Those magical ingredients that turned ‘‘The Thrill of It All” 
into such a smashing movie hit — producer Ross Hunter, 
director Norman Jewison, writer Carl Reiner and popular 
James Garner—are back together again in a swinging new 
comedy, “The Art of Love,” and the word is unanimous that 


entertainment-seekers never had 
it so good. 

Unveiled yesterday at the.......... 
2st ee reer e Theatre to the sus- 
tained roar of laughter and ap- 
plause from a delighted audience, 
the hilarious spoof on artists and 
the modern art world, with Paris 
as its background, splashes its 
colors into a rainbow of soul-sat- 
isfying excitement. Its superlative 
cast, teaming Garner at the star 
level with fabulous Dick Van 
Dyke, eye-popping Elke Sommer, 
gorgeous-gammed Angie Dickin- 
son and the irrepressible Ethel 
Merman, romps through this Uni- 
versal picture with the wild, unin- 
hibited freedom that the inspired 
comedy inventions of Carl Reiner 
can afford them. Certainly, ‘The 
Art of Love’’ is one of the bright- 
est packages to come out of 
Hollywood in many a movie 
moon. Producer Ross Hunter’s 
record of continuing hit enter- 
tainment has added a gold star 
to its brilliant list. 

“The Art of Love’ tells a titil- 
lating tale of love and romance 
in the world capital of such emo- 
tion, Paris. Garner, a writer who 
is never published, and Van Dyke, 
an artist whose canvasses never 
sell, use a fake suicide to stir up 
more excitement than the art 
world has fostered in a long time. 
Their scheme sweeps into their 
lives pert Elke Sommer and 
sleekly sophisticated Angie Dick- 
inson, plus night club proprietress 
Ethel Merman and a bevy of the 
wildest chicks a chorus line ever 
welcomed. What happens is some- 
times wacky, and always won- 
derful. 

James Garner’s acting solidifies 


Reiner script. 


Sommer Says She's 
In ‘Show™ Business 


(Advance) 

Elke Sommer’s fame as Eu- 
rope’s current queen of the cine- 
matic sex kittens hasn’t escaped 
the attention of American movie 
producers, while do.ng her first 
motion picture for Universal. 


The flawless blonde beauty, 
early in making Ross Hunter’s 
Universal romantic comedy in 
Technicolor, ‘‘The Art of Love,” 
COMING 23 es COsthe 22s. 
Theatre, emerged from a sound 
stage water tank and played her 
initial scene in a _ skin-clinging 
wet blouse. For her second scene, 
Elke was photographed in the 
cabin of a river barge in a bra 
and panties as she gets dressed 
after her clothes dry. 

Said the philosophical 
Sommer: 

“IT understand they are ‘figur- 
ing’ more scenes like these later 
on in the story. It is obvious I’m 
in ‘show’ business.” 


Miss 
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his exalted position as the hottest 
romantic comedy star in Holly- 
wood. Dick Van Dyke gives a vir- 
tuoso performance in the same 
versatile style he displayed in 
“Mary Poppins.” Elke Sommer, 
even if she never said a word 
(and she has plenty to say in 
“The Art of Love’), would be a 
joy just to behold. Angie Dickin- 
son, in a fine display of a new- 
found comedy talent, gives the 
best performance of her career. 
Ethel Merman, with her knock- 
about wit and humor (and a 
song, too) puts more frosting on 
the entertainment cake. Reiner, 
popping up this time as a French 
defense attorney at a murder 
trial, scores a giant cameo hit, 
as do Pierre Olaf, Miiko Taka, 
Fifi D’Orsay, Rogert C. Carmel, 
Leon Belasco, Renzo Cesana, Irv- 
ing Jacobson, Naomi Stevens and 
Jay Novello. 

Norman Jewison’s deft direc- 
tion draws the maximum from 
the wonderful comedy, and cine- 
matographer Russell Metty wraps 
it up in glowing Technicolor. Cy 
Coleman’s delightful music score 
is both funny, romantic and 
Parisian. The sets by Alexander 
Golitzen and George Webb are 
equally splendid, as are the clev- 
erly glamorous costumery de- 
signed by Ray Aghayan. Even the 
clever titles designed by DePatie- 
Hreleng win’ their share of 
laughs and excitement. 

Producer Ross Hunter deserves 
plaudits from moviegoers for this 
splendid effort, for ‘‘The Art of 
Love” is truly a notable demon- 
stration of the Art of Enter- 
tainment. 


| 


Dick Van Dyke attacks his pal, James Garner, when he discovers the 
latter not only has been pocketing the money realized from his 
paintings, but also has stolen his fiancee, Angie Dickinson, in 
Universal’s hilarious romantic comedy in Technicolor, ‘“‘The Art of 
Love,” produced by Ross Hunter. Norman Jewison directed the Carl 


(Still No. 1947-52) 


Bathtub Scene Not 
Glamorous In Film 


(Advance) 

The immortal bathtub scene in 
movies, as introduced so splen- 
drously by Cecil B. DeMille back 
in the 20’s, gets more exposure 
in a new:-Ross Hunter comedy, 
“The Art of Love,’ the Universal 
Technicolor filmy coming; = 
UO pEMOTe Sete eee Theatre. 

This time, however, even De- 
Mille would make a face at this 
newest shrine of cleanliness. 

The tub, in contrast to those 
marble and gold models of De- 
Mille’s day, is a monstrosity of 
peeling porcelain, rusted faucets 
and soap-stained rings. 

The bather is also a far cry 
from such sultry DeMille sirens 
as Gloria Swanson and Claudette 
Colbert. It’s comedian Dick Van 
Dyke, hooded with a towel, trying 
to clear a head cold with the 
steam from the tub. In the film, 
its located in a garret over a 
Paris cabaret where Van Dyke is 
hiding out. 


Romantically paired in the Universal-Ross Hunter romantic comedy 


in Technicolor, “The Art of Love,” are Elke Sommer and Dick Van 
Dyke. Other co-stars in the spoof on artists in Paris are James Gar- 
ner, Angie Dickinson and Ethel Merman. Norman Jewison directed 


from a script by Carl Reiner. 


(Still No. 1947-165) 


James Garner Has New 
Screen Image; Portrays 


A Heel In Art Of Love™ 


(Advance) 
Meet the new James Garner, ladies. 
And after you’ve met him, let Jim know what you think of 
the new image. Frankly, gals, he’s a little worried. 
There’s more heel than soul to the new Garner image as it 
flashes on a Technicolor screen in Ross Hunter’s latest Uni- 


versal production, “The Art of 
VEO Me We CONT Shoei se- cease ntesver to the 
sa eer eee hs Theatre. Further, ac- 
cording to Jim, he gets mixed up 
with much more slapstick than 
lipstick. 

In the Hunter comedy for the 
screen by Carl Reiner, whose first 
movie script, “The Thrill of It 
All,’ vaulted James Garner into a 
leading position as a new roman- 
tic star of the screen, most of the 
heroics are being left to Dick Van 
Dyke. The skullduggery is reser- 
ved for Garner, not to mention 
an occasional prattfall, a spatter- 
ing of double-takes and a dash of 
slow burns. 

“The Art of Love’”’ involves it- 
self with the adventures in Paris 
of an American artist who can’t 
sell a painting (Van Dyke) and 
an American writer who can’t sell 
what he writes (Garner). Two 
gorgeous dishes, Elke Sommer 
and Angie Dickinson, add spice to 
the recipe for laughs and enter- 
tainment, as does, Ethel Merman. 

According to Jim, he’s one of 
those ‘“‘double-cross your heart” 
lads who mooches off anybody 
who can afford him, steals his 
best friend’s girl friend because 
he discovers she’s wealthy, pock- 
ets all the loot from a get-rich- 
quick scheme instead of sharing 
it with a pal as promised, and 
lies and cheats his merry way 
through life with grave concern 
for only one person — himself. 

The ex-Oklahoma University 
athlete who first rose to fame as 
“Maverick” of TV’s top-ten ros- 
ters is one of the few leading 
men who has moved from video to 
motion pictures without any hitch 
in his popularity. In rapid succes- 
sion, Garner has scored a hit with 
Doris Day in “The Thrill of It 
All” and ‘Move Over, Darling,” 
in vhes Great: “Escape 7a. lhe 
Wheeler Dealers” and “36 Hours.” 
In all he has been strictly the 
hero. “The Art of Love’’ will ex- 
tend the cinematic display of his 
talent to broad comedy. 

-And Io hope wt works;” Jim 
says. “I’d hate to get tossed all 
the way back to those boots and 
saddles.”’ 


"Art Of Love” Blends 


Talented Personalities 


(Current) 

Like an artist mixing his most 
exciting colors for a dramatic ef- 
fect on canvas, producer Ross 
Hunter has blended the talents of 
some of filmdom’s most colorful 
personalities for the Technicolor 
photographed, Universal comedy 
spoof of the modern world of art, 
“The Art of Love.” It is playing 
NOWsa bites yee se Theatre. 

James Garner, Dick Van Dyke, 
Elke Sommer, Angie Dickinson 
and Ethel Merman co-star. Nor- 
man Jewison was the director. 
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James Garner is an unsuccessful 
American writer in Paris who has 
no compunction in using his room- 
mate’s money and fiancee, in Uni- 
versal’s hilarious Ross Hunter 
comedy in Technicolor, ‘The Art 
of Love.” (Still No. 1947-112) 


‘Art Of Love” Star 
Wears Casual Outfit 


(Current) 


Film producer Ross Hunter 
may have attained fame as the 
movie magnate who did the most 
to restore glamor to the screen 
— but screen and TV comedy star 
Dick Van Dyke certainly isn’t 
convinced. 

Van Dyke, co-starring with 
James Garner, Elke Sommer, An- 
gie Dickinson and Ethel Merman 
in Hunter’s new Universal com- 
edy, “The Art of Love,” in Tech- 
MICOLOM, SNOWa tcl G MUN Cue semen eens 
Theatre, checked in at the studio 
for his opening scenes, and was 
given the following wardrobe: 

(1) A pair of tattletale-gray 
tennis shoes; 

(2) Faded blue jeans (value: 
$4.98); 

(3) One T-shirt; 

(4) One floor-length black 
overcoat, circa 1933; 

(5) One orange wig similar to 
those worn by rube comics in 
burlesque during the Roaring 
Twenties; and 


(6) One rain-stained brown 
hat. 


The ridiculous outfit is worn by 
Van Dyke in sequences showing 
him as a hideout in a Paris attic 
over a sleazy night club. 


“Angie Dickinson, according to 
Hunter, wears several hundred 
thousand dollars of real jewelry 
for her role,’ Dick pointed out 
sorrowfully. ‘‘All that I can brag 
about is that the buckle on my 
belt is real steel.” 


Dick Van Dyke Hopes 


To Portray Favorite 
Character On Films 


(Current) 

Dick Van Dyke, who is starring 
with James Garner, Elke Som- 
mer, Angie Dickinson and Ethel 
Merman in Universal’s Ross Hun- 
ter comedy, “The Art of Love,” 
may be the hottest comedian in 
films and television today — but 
his success won’t be complete un- 
til he gets to play a certain film 
role. Photographed in Technicol- 
or, the movie now is at the ............ 
ieee Theatre. 

He wants to bring to the screen 
the life of Stan Laurel. 

“T have been fascinated by the 
comedy magic of Laurel and Har- 
dy all of my life saysebick: s20 
bear a faint resemblance to Lau- 
rel and I’ve mimicked him enough 
in front of a bathroom mirror to 
know I could play him.” 

Van Dyke says there has been 
talk of him as Laurel being team- 
ed opposite Jackie Gleason as 
Hardy. 

“It couldn’t happen too soon to 
suit me,” says Dick. 

In “The Art of Love,” Van 
Dyke plays a struggling young 
American artist in Paris in a 
wacky comedy script penned by 
Dick’s TV boss, Carl Reiner. Nor- 
man Jewison, who came from tele- 
vision to direct the Doris Day- 
James Garner hit, ‘The Thrill of 
it Allo directed). Dhes Arto 
Love.:’ 


Picture Strikes Back; 
Dick Van Dyke Injured 


(Advance) 

Dick Van Dyke may have a re- 
membrance that will last a life- 
time of his role in Ross Hunter’s 
Universal comedy, “The Art of 
TOV Esai CONIIT Oise seer to the 
Oe sarees ees Theatre. 

It’s a thin one-inch scar over 
Dickisilettweye: 

The injury was inflicted wl ile 
Van Dyke was doing a scene with 
co-star James Garner which call- 
ed for him to punch a hole in a 
canvas painting held in Garner’s 
hands. As Dick threw the punch, 
the canvas’ wooden frame was 
shattered at the corner and a 
sharp nail dug a deep furrow in 
Dick’s forehead. 

“I stopped the scene because 
the blood was running down my 
face,’ Dick confessed later, “but 
I wasn’t really scared until I 
looked in a mirror and saw how 
close the nail had come to my 
eye.” 

The modern magic of medicine 
made it possible for director Nor- 
man Jewison to resume the scene 
within an hour. The wound was 
closed and covered with a medi- 
cinal plastic spray, then makeup 
was applied directly on the wound 
to cover it for the Technicolor 
camers. In former days, Dick 
would have been rushed to a hos- 
pital and stitches would have 
closed the gash. 


Gems Bring New ManTo 
Angie Dickinson's Life 


(Current) 

Film star Angie Dickinson 
found out recently what it means 
to get what has become known as 
“the Ross Hunter glamor treat- 
ment.” 

“It means I get a new man in 
my life,’ Angie explained, ‘only 
I don’t get to choose him, myself. 
Besides, he wears a _ uniform, 
packs a pistol on his hip, and 
rarely smiles — even at me.” 

For her co-star role with James 
Garner, Dick Van Dyke, Elke 
Sommer and Ethel Merman in 
“The Art of Love,” the Universal 
Technicolor comedy now at the 
RE A BPE ee seta Theatre, Angie is 
swathed in a fabulous array of 
furs and gowns designed by noted 
Persian stylist Ray Aghayan. She 
also wears $500,000 worth of real 
diamonds, emeralds and pearls, 
selected from the large Cartier 
stock. 

And that’s when that man came 
into Angie’s life. He’s a uniformed 
special policeman who was as- 
signed to stay within six steps of 
Angie whenever she wore the 
toothsome glitter. Angie could go 
no place—but no place—without 
her Irish guard as long as she 
wore the jewelry. 

‘It was exciting,’ she adds, 
“but sometimes it was embarrass- 
ing, too.” 


Dick Van Dyke Fools Movie 
Set Doorman With Weird 
Makeup For ‘Art Of Love” 


(Current) 


Dick Van Dyke’s “old man” disguise for scenes in “The 
Art of Love” turned out to be so perfect that it even fooled 


the sound stage doorman. 


In the Ross Hunter comedy, photographed in Technicolor, 
how ar thes ........<ea. Theatre, Dick gets decked out as an 


octogenarian in order to attend a 
murder trial incognito. Makeup 
experts Bud Westmore and Vin- 
cent Romaine collaborated in age- 
ing Van Dyke at the rate of fifty- 
years-per-hour. 

“When I hobbled into the sound 
stage, I immediately noticed that 
Bill, the doorman, didn’t recog- 
nize me,” Dick said. “I talked 
him into helping me, like a good 
Boy Scout, along the cable-strewn 
floor of the stage. When we 
reached the camera, I thanked 
him — then jumped smack over 
the camera crane. I don’t think 
his eyebrows have come down 
since.” 

Van Dyke, an expert at imper- 
sonating old men, recalled that, 
while playing an aged duffer on a 
TV show, he went out for lunch 
in costume, took a full minute to 
descend the curb at a pedestrian 
crosswalk, then sprinted to the 
other side like an agile teen-ager 
while motorists stared bug-eyed. 

In “The Art of Love,” Dick co- 
stars with James Garner, Elke 
Sommer, Angie Dickinson and 
Ethel Merman. 


As an unsuccessful American art- 
ist in Paris who becomes success- 
ful after his ‘death,” Dick Van 
Dyke effects two startling dis- 
guises in the Ross Hunter-Univer- 
sal romantic comedy in Techni- 
color, ‘The Art of Love.” 

(Still No. 1947-130) 


Producer Ross Hunter Finds 


Right Girl In Elke Sommer 
For ‘The Art Of Love” Role 


(Advance) 

European producers may have classified gorgeous Elke 
Sommer as a “flesh actress,” a pagan image on a movie screen 
as projected in such films as “Sweet Violence,” “Don’t Bother 
to Knock” and “Daniella By Night,” but it’s a different story 


in Hollywood. 

“Bike is too beautiful, too tal- 
ented, to require sensationalism 
as a lure for popularity,” says 
producer Ross Hunter, who 
handed the blonde Miss Sommer 
a co-star role with James Garner, 
Dick Van Dyke, Angie Dickinson 
and Ethel Merman in his Techni- 
color comedy, “The Art of Love,” 
the Universal picture coming ........ 
Rae TOC ne eee Deane: 
“We have no nude scenes for Elke 
to play in the romantic comedy.” 


“The Art of Love,” a spoof on 
the vagaries of art lovers, aims 
its humor at Paris and the world 
of the unsuccessful young paint- 
ers who subsist along the left 
bank. Carl Reiner, whose first 
film script, ‘““The Thrill of It All,” 
developed into a banner box office 
hit, has penned this one for the 
screen, again for the producership 
of Ross Hunter and the direction 
of Norman Jewison. 

“We needed a beautiful French 
country girl, a peasant beauty as 
fresh and unspoiled as a field of 
flowers,’ Hunter pointed out. 
“We found the ideal girl in Elke 
Sommer, who photographs as the 
spirit of naivete, no matter what 
she wears — or doesn’t wear. Of 
course, in the film we do not 
blindfold ourselves against the in- 
ternational appeal of Elke’s face 
and figure, but we don’t use trick- 
ery to expose her charms unnec- 
essarily.” 

In her opening scenes, for in- 
stance, Elke is fished out of the 
River Seine by Dick Van Dyke. 
Her clinging, wet blouse is pro- 
vocative, to say the least. And 
after her clothes have dried, Elke 
does a “reverse striptease” as she 
puts them on. And very briefly, to 
conclude the film, she poses au 
natural for a portrait by her hus- 
band—who paints a fully clothed 
Elke Sommer, which is what is 
shown on the screen. 

“In today’s movie market, 
scenes such as this are pale by 
comparison to the films that 
make obvious attempts to capi- 
talize on sex - sensationalism,” 
Hunter says. “Such material is 
not for me. I have yet to produce 
a motion picture that can’t be 
enjoyed by every member of a 
family.” 

As is usual in Ross Hunter Pro- 


Elke Sommer does a reverse strip- 
tease, getting dressed before the 
Technicolor cameras for her role 
in the Universal-Ross Hunter ro- 
mantic comedy, ‘“The Art of Love.” 


(Still No. 1947-119) 


ductions, “The Art Of Love’ is 
loaded with glamor—but most of 
the Ray Aghayan designed clothes, 
and the genuine jewels from 
Cartier’s, are worn by Angie 
Dickinson. By comparison, Miss 
Sommer’s apparel is plain. 


“Called Moneybags” 


(Current) 


“Moneybags” is the nick- 
name the cast and crew gave 
James Garner during the film- 
ing of Universal’s Technicolor 
Ros Hunter production, ‘The 
Art of Love,” now at the ........ 
is A Theatre. 

The reason? As soon as the 
filming of the romantic com- 
edy was completed, Garner, in 
his capacity as a board mem- 
ber, officially helped open a 
new National bank in Los An- 
geles. 


Worldwide Break For 
Young Artist Via Film 


(Advance) 

A talented young Southern 
California artist will have 65 of 
of his painting on exhibition 
throughout the world before the 
eyes of an estimated fifty million 
people. 

The lucky artist who paints un- 
der the single name of Cincone is 
a product of the well-known 
Soicher Gallery of Beverly Hills, 
but the benefactor who will give 
his works a global exhibit is Uni- 
versal’s motion picture producer, 
Ross Hunter. After checking the 
works of more than 100 young 
Southern California artists, Hun- 
ter chose Cincone to create the 
“style” of film comedian Dick 
Van Dyke for his role as an Am- 
erican artist in Paris for the Uni- 
versal Technicolor film, “The Art 
OLMLOVE;! =COMMIN G ee ee to 
Cheese = ae Theatre. Norman 
Jewison directed the cast which 
also includes James Garner, Elke 
Sommer, Angie Dickinson and 
Ethel Merman. 

Hunter, a well-known art col- 
lector as well as film producer, 
gives Cincone a “canvas” that 
measures aS much as 40 feet in 
height and 60 feet in width in a 
series of full-screen color close- 
ups of his works during scenes 
for “The Art of Love.” The artist 
was commissioned to paint 50 dif- 
ferent canvasses, some his own 
conception, some needed to repre- 
sent characters in the story and 
advance it. Of the 50, at least half 
were paintings previously done. 

Unfortunately, there’s a sad 
ending to the story. The signature 
on Cincone’s paintings is that of 
“Paul Sloan,” the character play- 
ed in the film by Van Dyke. 


Plays 
For Laughs 


(Current) 

James Garner, who ended a 
long regime in television’s cow- 
boy corral by a smash debut 
as a comedian in “The Thrill 
of It All,” plays everything for 
laughs again in Ross Hunter’s 
sparkling romantic comedy in 
Technicolor for Universal, ‘The 
Art of Love,” now at the........... 
ated Bek eee ene ils be ee Theatre. 

The ex-Oklahoma University 
athlete and current low-handi- 
cap golf addict has had a num- 
ber of dramatic as well as com- 
edy roles recently. Norman 
Jewison directed “The Art of 


Love.” 


Miiko Taka Showgirl 
In “Art Of Love” 


(Current) 

Japanese actress Miiko Taka 
is busy these days making a fool 
of Rudyard Kipling. 

“East meets west” in solid fa- 
shion in the case of the career of 
the beautiful oriental actress. 
Miiko, who, as Marlon Brando’s 
leading lady in “Sayonara,” por- 
trayed a leading dancer of the 
classical Japanese Kabuki Thea- 
ter, can now be seen at the ......._.... 
Theatre in Universal’s Technicol- 
or comedy produced by Ross Hun- 
ter, “The Art of Love.” 

This time Miss Taka is a mod- 
ern, hip-swinging showgirl in 
Paris, setting aside the classic 
Kabuki for a rocking-and-rolling 
watusi. 

“The Art of Love,” a comedy 
spoof on the artists of Paris, 
boasts an all-star cast headed by 
James Garner, Dick Van Dyke, 
Elke Sommer, Angie Dickinson 
and Ethel Merman. 
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THE ART OF LOVE" (2-A} _ 


James Garner finds romance with his roommate’s fiancee Angie 


Dickinson, in Universal’s Ross Hunter romantic comedy in Techni- 
color, “The Art of Love,” a spoof on artists written by Carl Reiner 
and directed by Norman Jewison, it also co-stars Dick Van Dyke, 


Elke Sommer and Ethel Merman. 


(Still No. 1947-164) 


Glamorous Angie Dickinson 
Gets Additional Glamor As 
Co-Star Of ‘Art Of Love” 


(Advance) 


For her role as an American heiress in Paris, for Ross 
Hunter’s “The Art of Love” at Universal, Angie Dickinson 
received Hollywood’s most outstanding glamour treatment of 
the movie season. The romantic comedy, photographed in 


Technicolor, comes .............-.-..- 


Producer Hunter, long recog- 
nized as a victorious one-man 
army in restoring glamor to the 
movie screen, deluged Miss Dick- 
inson with furs, finery and dia- 
mond-studded folderol — a fa- 
shion display that includes $400,- 
000 worth of jeweled ornaments 
from Cartier that accent a $100,- 
000 wardrobe designed by Persian 
stylist Ray Aghayan. 

While she co-stars with James 
Garner, Dick Van Dyke, Elke 
Sommer and Ethel Merman in the 
Paris-scented comedy, Angie is 
decked out in mink, chinchilla, 
fox, sable, ermine and broadtail 
lamb. 

But no leopard skins. 

The real baubles from Cartier’s, 
featuring diamonds, emeralds, 
pearls, sapphire, turquoise, gold, 
platinum and silver, put a new 
man in Angie’s life — a uni- 
formed and armed guard who 
stayed as close to the lovely Miss 
Dickinson as the color camera 
would allow while Angie wore the 
gems. 

Spectacularly gowned in ‘le 
dernier cri’ of next year’s styles, 
including the new “shirt front 
look,” the “bareback look” and 
the “bellbottom look” in hostess 
pajamas, Angie models (in color, 
of course) the exotic weaves and 
materials of eleven different 
countries of the world. 

But no leopard skins. 


“We eliminated leopard fur be- 
cause two well-known organiza- 
tions requested it,’ Angie re- 
vealed. “One was the National 
Audubon Society, the other the 
Fauna Preservation Society. It 
seems the leopard faces possible 
extinction because its fur has 
become so popular in feminine 
fashions. We were asked to help 
de-popularize the fad.” 

Angie, in doing so, joined an 


Oe de Theatre. 


Angie Dickinson wears an array of 
gorgeous gowns designed by Ray 
Aghayan as an American heiress 
who comes to Paris to see her fi- 
ance in the Ross Hunter-Univer- 
sal Technicolor romantic comedy, 
“The Art of Love.” 

(Still No. 1947-137) 


international roster of notables 
who are also co-operating, among 
them Queen Elizabeth of England, 
and Mrs. Jack Kennedy of the 
United States. Both have assented 
to put their leopard-skin coats in 
the closet to help save the beauti- 
ful African beasts. 


“The Art of Love,” is a spoof 
on the art business, especially the 
unsuccessful artists of Paris. It 
was scripted by Carl Reiner who 
previously wrote a spoof on tele- 
vision commercials, “The Thrill of 
It All.” 


(Still No. 1947-5) 


European Status Symbol 
Achieved By ‘The Art Of 


Love’ Star Elke Sommer 


(Advance) 
Even in the movie business, status symbols bear no inter- 


national trademark. 


In Hollywood, for instance, status is measured in the size 
of movie lot dressing-rooms, a Rolls Royce, a coterie of close- 
followers, or perhaps one’s own independent motion picture 


corporation. 


In Europe, however, being 
known and recognized by one’s 
first name, alone, appears to sym- 
bolize enough status to create a 
super-star. 

This has happened most recent- 
ly to a full-blown blonde beauty 
whom European film fans acclaim 
adoringly — and simply — as 
Elke. Full name: Elke Sommer, 
originally of West Berlin, now of 
Hollywood where she currently 
co-stars with James Garner, Dick 
Van Dyke, Angie Dickinson and 
Ethel Merman in a Ross Hunter 
romantic comedy titled “The Art 
of Love.’ The Universal picture, 
photographed in Technicolor, 
COMCStr ere Lo these sees. 
Theatre. 


Recognition as “Elke” puts 
Miss Sommer in a highly select 
and equally sultry roster that 
also includes first-namers as Liz, 
Brigitte, Sophia, Gina, Romy and 
Kim. Fan mail addressed to their 
Christian names, alone, never 
makes a mailman’s footsteps fal- 
ter. Magazines and newspapers 
become surname - droppers when 
they chronicle their dramatic 
hours, both fact and fiction. 


“T am proud of my status,” says 
Elke. “I worked hard to achieve 
it and IT’ll probably work much 
harder to sustain it.” 


Hard work, in ElkKe’s life, meant 
17 films in less than four years 
for film producers in _ Italy, 
France, Germany and England. 
Eventual ‘discovery’ by Ameri- 
can producers materialized in 
such films as “The Victors,” ‘‘The 
Prize’ and “A Shot in the Dark.” 


It’s a happy pairi 
Dyke and Elke Sommer in the 
Universal, Ross Hunter hilarious 
comedy in Technicolor, ‘The Art 
of Love,” directed by Norman 


Jewison. (Still No. 1947-89) 


Fifi D’Orsay Now Seen 
In Character Roles 


(Current) 


Hin D'Orsay, “the “French 
Bombshell” of movies back in the 
30’s, has finally dropped the winks 
and wiggles for a second career 
as a straight character actress. 


Solid proof can be found on the 
SGreenwol*tneG ees Theatre 
in Ross Hunter’s “The Art of 
Love,” a Universal Technicolor 
comedy, where Fifi is portraying 
the wife of a Paris barge captain 
in the company of James Garner, 
Dick Van Dyke, Elke Sommer, 
Angie Dickinson and Ethe? Mer- 
man. 


Her costume consists of a bag- 
gy old sweater held together with 
a large, rusted safety pin, a stain- 
ed calico skirt, high-top shoes and 
and old hat that probably cost 
$1.98 when new. 


“The beads, the jewels and the 
sequins are gone,” Fifi admits. 
“Compared to this outfit I’ve been 
been asked to wear in ‘The Art of 
Love,’ Marie Dressler looked like 
a vamp.” 

Still as bright and bubbly as 
ever, Fifi has no regrets about 
the change in her career. 


"7 2 
Elke Sommer, in her co-starring 
role in Universal’s Ross Hunter 
Technicolor romantic comedy, 
“The Art of Love,” is a French 
girl who falls in love with unsuc- 
cessful American artist, Dick Van 


Dyke. 


Ethel Merman Acts, 
Sings In “Art Of Love™ 


(Current) 

Handing Ethel Merman an act- 
ing role in which she doesn’t belt 
out a song is like removing the 
bubbles from champagne before 
serving. 

At least, that’s the way pro- 
ducer Ross Hunter feels. And 
that’s also why the non-singing 
role of Madame Coco in “The Art 
of Love,’ the Universal romantic 
comedy in Technicolor at the ...... 
feet shire Theatre, took on a tuneful 
air as soon as Hunter chose Ethel 
to play the part. As the propri- 
etress of a Paris bistro, La Belle 
Merman entertains with a flashy 
French tune, ‘M’sieur,’’ backed 
by a chorus of a half-dozen long- 
stemmed international beauties 
dancing a routine designed by 
choreographer Hal Belfer. 

“When Merman belts a number 
in French’ Hunter’ enthused, 
“you'll find out that fifty million 
Americans can’t be wrong.” 

As if the oo-la-lyrics weren’t 
enough, Ethel wears a gown stud- 
ded with real diamonds and the 
craziest emerald green coiffure 
of the century. 

“The Art of Love,” which Nor- 
man Jewison directed, boasts an 
all-star cat including James Gar- 
ner, Dick Van Dyke, Elke Som- 
mer, Angie Dickinson and Miss 
Merman. Carl Reiner, the busiest 
creator in films, wrote the screen- 
play. 

It’s the story of an unsuccessful 
American artist living on Paris’ 
Left Bank and his roommate, a 
writer who cannot sell a manu- 
script, but is able to mooch his 
way through life. In the story, 
Garner as the writer is doing a 
biography of Miss Merman, while 
Van Dyke becomes _ successful 
after he is thought to be dead. 


(Still No. 1947-115) 


SEE ART OF LOVED (18) 


Ethel Merman is “Madam Coco” 
operator of the night club where 
Dick Van Dyke hides out when his 
“death”? makes him famous in the 
Ross Hunter-Universal romantic 


comedy in Technicolor, ““The Art 
of Love.” (Still No. 1947-148) 


the story 


(Not for publication) 

Disgusted by his complete lack 
of success, Paul Sloan (DICK 
VAN DYKE), an American artist 
in Paris, decides to destroy his 
paintings and go home. This 
shocks his roommate, Casey 
(JAMES GARNER), an Ameri- 
can writer whose manuscripts 
never sell, but whose genius of 
living off friends is unparalleled. 

Carrying what Sloan paintings 
he can salvage, Casey goes to the 
night club of Coco La Fontaine 
(ETHEL MERMAN), about 
whom he is writing a book. Ma- 
dame Coco agrees to give Paul a 
5000-frane credit in her club in 
exchange for the canvases, there- 
by giving the artist his first 
“sale.” Casey, trying to phone 
the good news to Paul, leaves a 
message at Chez Fromkis, the 
Paris kosher delicatessen. When 
he gets the message, Paul shows 
up, tries to recover the paintings, 
and winds up in a fight with 
Casey. 

That evening, after drowning 
their grudge in wine, the buddies 
sprawl on a bridge over the Seine 
and plot a phony Paul Sloan sui- 
side to give his paintings value. 
Casey, always the writer, scrib- 
bles Paul’s final words which Paul 
is reading in the fog when he 
spots Nikki (HLKE SOMMER), 
bent on suicide. The girl jumps, 
and Paul, dropping the note and 
his coat, leaps to her rescue. Nik- 
ki makes a splash — Paul makes 
a thud, landing on a sand barge 
just passing under. The barge 
skipper and his wife help Paul 
bring Nikki out of the water. 

By the time their clothes are 
dry enough so they can leave the 
barge, newspapers already have 
the story of Paul’s “suicide” and 
his heart-rending Last Manifesto 
note. Paul puts Nikki on a bus for 
her home in Orleans. As the bus 
starts to leave, Nikki declares she 
wants to see him again, and he 
hands her a card with the address 
of Chez Fromkis. It’s the same 
card with Coco La Fontaine’s ad- 
dress scribbled on the back. 

Inspector Carnot (PIERRE 
OLAF') investigates the suicide as 
Paul, reading of his “death” in 


the newspapers, sneaks back to - 


his apartment and confronts a 
startled Casey. By this time, 
Paul’s paintings are starting to 
sell and there are offers at top 
prices for all the Sloan canvases 
available. They decide Paul should 
hide at Madame Coco’s place and 
keep painting. 

In a ridiculous disguise, Paul 
moves into Madame Coco’s and 
finds Nikki already there, work- 
ing as a maid. She had read the 
wrong side of the address card. 


Casey learns that Paul’s fian- 
cee, Laurie (ANGIE DICKIN- 
SON), is arriving in Paris. He 
meets her and immediately for- 
gets about his friendship with 
Paul. He tells Laurie of Paul’s 
“death” and gives her much more 
than a shoulder to lean on in her 
grief. 

While Casey romances Laurie, 
Paul remains in hiding, painting 
and resisting obviously amorous 
overtures from Nikki, who has 
fallen deeply in love with him. 


In the meantime, Inspector 
Carnot decides Paul has been 
murdered by Casey who is ar- 
rested, tried, convicted and sen- 
tenced to death on the guillotine. 
Paul, having learned of the dou- 
ble-cross with Laurie, and thus 
angry at his pal, refuses to show 
himself or help in any way until 
just before the knife is to fall on 
Casey’s neck. He shows up at the 
prison yard, and Casey is freed. 


And, as so often happens in the 
City of Love, Cupid stops playing 
musical chairs and groups his 
loving couples, Casey with Laurie, 
Paul with Nikki. 


the staff 


Director of photography, Russell Met- 
ty, A.S.C.; Unit Production Manager, 
Norman Deming; Art Directors, Alex- 
ander Golitzen and George Webb; Set 
Decorations, Howard Bristol, John 
Austin; Sound, Waldon O. Watson, 
Clarence Self; Film Editor, Milton 
Carruth; Make-Up, Bud Westmore; 
Hair Stylist, Larry Germain; Assistant 
Director, Douglas Green; Costumes 
Designed by Ray Aghayan; Jewels by 
Cartier; Music, Cy Coleman; Music 
Supervision by Joseph Gershenson. 
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Mac 


niversal 


romantic comedy in Technicolor, ‘The Art of Love,” are cosmopol- 
itan. From the left they are: Astrid De Brea, Victoria Carroll, Miiko 
Taka, Sharon Shore, Naney Martin and Dawn Villere. 


billing 


Universal Presents 
JAMES GARNER 
DICK VAN DYKE 
ELKE SOMMER 
ANGIE DICKINSON 
in 
A ROSS HUNTER 
PRODUCTION 
“THE ART OF LOVE” 
TECHNICOLOR 
Also Starring 
ETHEL MERMAN 
as ““Madame Coco” 
CARL REINER 
PIERRE OLAF 
MITKO TAKA 
Screenplay by 
CARL REINER 
Based upon a story by 
RICHARD ALAN SIMMONS 
and WILLIAM SACKHEIM 
Directed by 
NORMAN JEWISON 
Produced by 
ROSS HUNTER 
A UNIVERSAL-ROSS 
HUNTER-CHEROKEE PICTURE 


Casey ee JAMES GARNER 
Paul. 3 DICK VAN DYKE 
Nikki ss ELKE SOMMER 
Lauries ANGIE DICKINSON 
Madame Coco_... ETHEL MERMAN 
Rodut so CARL REINER 
Garnot. 22 PIERRE OLAF 
ChousGhoue es MITKO TAKA 


“THE ART OF LOVE" (1-8) 


James Garner attempts to con- 
vince Carl Reiner of his innocence 
in Universal’s hilarious Ross Hunt- 
er romantic comedy in Technicol- 
or, ““The Art of Love.” Reiner, 
who wrote the picture, also plays 


in the film. 


(Still No. 1947-60) 


Angie Dickinson Has 
Sunswept Blonde Hair 


(Advance) 


Said to be an entirely new hair 
shade, Angie Dickinson, whose 
pretty face competes with a pair 
of fabulous limbs for the male eye, 
will be seen as a “‘sunswept 
blonde” when Universal’s Ross 
Hunter Technicolor comedy, ‘“The 
ATTSOT SIEOVG, (OD CNS in-car teecncccnee 
EVER TIIG Stee car sa cos ete te See ct Theatre. 
The color was produced by Uni- 
versal hairdressers after much 
experimentation. 


(Still No. 1947-91) 


Popular Cy Coleman 
Scores ‘Art Of Love” 


(Current) 


Acclaimed by public and critics 
alike for his first motion picture 
scoring of Cary Grant’s ‘Father 
Goose,”’ Cy Coleman’s second film 
venture can now be heard at the 
ee Sean Theatre. It is the back- 
ground music for the hilarious 
Universal-Ross Hunter comedy in 
Technicolor, ‘‘The Art of Love,” 
co-starring James Garner, Dick 
Van Dyke, Elke Sommer, Angie 
Dickinson and Ethel Merman. 


Coleman, who was born in New 
York, started his brilliant career 
at the age of six with a piano 
recital at Town Hall. That won 
him a scholarship with concert 
pianist Rudolph Gruen. He con- 
tinued his studies at the New 
York College of Music and gradu- 
at from the High School of Music 
and Art. 


He turned to poular music 
when he began his professional 
career as a single at the Stage 
Door Canteen, and became a fav- 
orite at some of New York’s finest 
nightclubs. 


While still performing, he 
started to write musical scores 
for Broadway plays and in this 
area, some of his compositions 
have already become ‘‘standards.” 
Among them are “Witch Craft,” 
which he included in his album 
called “The Piano Witchcraft of 
Cy Coleman’; the score for the 
Broadway play, ‘“Wildcat,’’ which 
contained the song, ‘““Hey Look Me 
Over” and “Pass Me By” from 
“Father Goose.” 


A Capitol Recording artist, the 
score of “The Art of Love” has 
been issued as an album and is 
available on record racks all over 
the country. 

Down Beat Magazine has called 
his piano playing, “bright, brisk 
playing that reflects the sophisti- 
cated side of jazz.” 


Reverse Strip Tease 


In "The Art Of Love” 


(Advance) 


Movie fans will be treated to a 
reverse striptease when Univer- 
sals Ross Hunter comedy in 
Technicolor, “The Art of Love,” 
starring James Garner, Dick Van 
Dyke, Elke Sommer, Angie Dick- 
inson and Ethel Merman, opens 
Sn 2s oR eee kB. 0X Nt WA i 
Theatre. 


The ecdysiast in this case is 
Europe’s ample endowment of 
American enjoyment, blonde Elke 
Sommer. In the film Elke, after 
being puled from a river and re- 
vived, dries her wet garments, 
then dresses. AS a result, the 
color cameras catch her first at 
the bra-and-panties stage and 
follow her through to a full-dress 
finish. 


Norman Jewison, who had the 
pleasant task of directing the re- 
verse-strip sequence, commented 
afterwards: 


“It may revolutionize that old 
burlesque cry: “Take it off!’ This 
time they'll scream: ‘Don’t put it 
on!” ”? 
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CAPITOL RECORDS ALBUM & SINGLE 
OF THE ART OF LOVE’ TUNE-SCORE 


BY CY COLEMAN 

SPINS OUT BIG MUSIC 
PROMOTION HELP FOR 
RADIO, RECORD SHOPS 
AND JUKE BOX PLAY! 


This exciting musical treat provides a very big 
exploitation outlet to boom the box office 
grosses for your ‘“‘THE ART OF LOVE”’ theatre 


engagement! 


Take advantage of every avenue of promotion 
with this outstanding opportunity to reach — 
and sell — potential ticket-buyers! 


CAPITOL RECORDS is backing both the AL- 
BUM and the SINGLE with strong sales efforts 
— aimed at every radio station record spinner 


UM 
piaiaroantan a ee ee OCR 


and music dealer in your city. They are servicing 
the records directly to the disc jockeys and will 
furnish the stores with display material. 


There's also ‘i exciting CAPITOL, 


RECORDS SINGLE by CY COLEMAN of 
the title tune from his score on "THE ART OF LOVE" that 


should provide the first big musical punch of the campaign! 


A brilliant musical score by the outstanding 
composer-musician, CY COLEMAN, adds to the 

high entertainment in ‘‘THE ART OF LOVE,”’ and 

he plays and conducts music from his score of the sound- 
track of the picture for the Capitol Album in addition to 
a Single of the title theme song. 


Capitol’s ‘“‘THE ART OF LOVE” Album is packaged with 
full picture credits as well as pictorial art. 


All this, plus Capitol Records’ well-planned merchan- 
dising salesmanship offers a treasury of promotional 
activities to hypo the box office for your ““THE ART OF 
LOVE’’ engagement. 


GOO000S 8808080800888 00808608000080008 
CY COLEMAN also composed the musi- 


cal score for Universal's Cary Grant-Leslie 
Caron comedy, ''Father Goose," and is a 
renowned jazz and pops tune pianist. His 
Capitol LPs include "Broadway Pianorama"' 
and ''The Piano Witchcraft of Cy Coleman", 
"for which he wrote the hit tune, 'Witch- 
craft."' As a successful Broadway composer, 
he wrote the score for "Wildcat," which 
included his "Hey, Look Me Over" and 
"Little Me." Coleman composed the back- 
ground music for the stage version of 
"Compulsion." 
aS ea 


Profit publicity-wise with added music and 
columnist space and radio plugs for your 
"THE ART OF LOVE" playdate by servicing 
ESSE a e ~, Cy Coleman items, photos (and the one- 
(Still No. 1947-163) column mat) to these receptive outlets! 
06966 SFG OOS SHSTTIE SHOES OW GH SOOT SDSOHODOSS ISS’ SO HES8SHOSSOOOOO 


Your plan of action for Music efforts on the picture should 
include a full-scale pitch to your radio station DJs for 
frequent scheduling of the records on their programs — 
with your playdate data— and some guest tickets for 
audience-pull contest gimmicks. 


The record shops and the music departments of the large 
stores are a ready, willing and able outlet for double- 
barrel results — you help them and they’ll help you. Aug- 
ment their Capitol Record display material by supplying 
stills, card and poster accessories, for their windows and 
counters. Give them screen and lobby plugs in exchange 
for playdate notices in their area. 


Be sure to call on the Juke Box distributors so that ““THE 
ART OF LOVE”’ music gets the full coverage in that cate- 
gory. This could be a strong source of exposure for your 
showing of the picture — and you could easily persuade 
the malt shop and tavern owners to top the machine with 
a little announcement sign for your theatre! 


At your theatre, take advantage of the opportunity to 
pipe these Capitol Records through your own sound 
system—between shows and in the lobby as well as over 
the P.A. system for out-front bally! 


Work with your Capitol Record Distributor (as well as the 
individual Record Stores in your area) for Coordinated 
Campaigns and cooperate with them for maximum mu- 
tual benefits! 


Following is a list of CAPITOL RECORDS Branches and Distributors to contact for further information and sales display details: 


Tom Beckwith 
Capitol Records Dist. Corp. 
2075 Monroe St., N.E. 
ATLANTA, Georgia 30324 
TR 4-4433 


George Gerken 

Capitol Records Dist. Corp. 

71 Fourth Ave., 6401 Gross Point Road (CHICAGO area) 
Needham Heights, MASS. 02194 Niles, ILLINOIS 60648 

HI 9-0770 647-8338 


Jim Blockwood 
Capitol Records Dist. Corp. 
18921 Wyoming Ave. 
DETROIT, Michigan 48221 
UN 4-5001 


Ben Savoia 

Capitol Records Dist. Corp. 
317 West 44th Street 

New York, NEW YORK 10036 
CI 5-3400 


Martti Takki 
Capitol Records Dist. Corp. 


Bill Dawson 

Capitol Records Dist. Corp. 
6910 Hartford Road, 
Baltimore, MARYLAND 21234 
HI 4-6030 


Marvin Beisel 
Capitol Records Dist. Corp. 
5105 Lakawana St. 
DALLAS, Texas 73247 
ME 7-1890 


John Swenson 
Capitol Records Dist. Corp. 
4055 Broadway 

KANSAS CITY, Mo. 64111 
JE 1-0435 


Wayne Tappon 

Capitol Records Dist. Corp. 

3117 San Fernando Road 

LOS ANGELES, California 90065 
CL 7-8224 
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Charles Bratnover 

Capitol Records Dist. Corp. 

475 Barneveld Ave. 

SAN FRANCISCO, California 94124 
VA 6-5454 


Robert Murray 
Capitol Records Dist. Corp. 
3979 Northwest 24th St. 
MIAMI, Florida 33152 

NE 3-8628 


Manager 

Capitol Records Dist. Corp. 
35 East 7th St. 
CINCINNATI, Ohio 45202 
721-5616 


Marion Massick, Mgr. 
Billings Hardware Co. 

510 N. Broadway 

Billings, MONTANA 59101 
245-3066 


Don McDiarmid, Mgr. 
Surfside Hawaii, Inc. 

345 Kamakee St. 

HONOLULU, Hawaii 96814 
513-702 


Joe Caravana, Mor. 
Boyd Dist. Co., Inc. 

1661 W. 3rd Ave. 

DENVER, Colorado 80233 
AC 2-7701 


Here’s Your Framework of 


TV and RADIO mareRIAL FOR THEART OF LOVE’ 


"TV SPOTS 


The gay spirit of the motion picture screen's uproariously romantic free- 
for-all involving James Garner, Dick Van Dyke, Elke Sommers, Angie Dick- 
inson, Ethel Merman, Carl Reiner and a selected chorus of pulchritudinous 


girls in "THE ART OF LOVE" is irresistibly presented in a smartly-edited 
set of television spots now available — FREE — to all exhibitors. 


Each and every spot is a masterpiece of smart-sell and is bound to capti- 
vate that important television audience you are aiming for. The group 
comprises 60, 20 and 10-second spots, all on 16 mm film, and these time 
elements include enough silent footage at the end to allow for all local 
live play-date information by the station announcer. 


ORDER the FREE TV SPOTS FOR "THE ART OF LOVE" as early 
as possible from HERMAN KASS, EXPLOITATION DIRECTOR, 
UNIVERSAL PICTURES COMPANY, 445 PARK AVENUE, NEW 
YORK, N.Y. 10022. 


RADIO SPOTS 


FREE! 


This is a super-special kind of radio spot announcements that have built-in 
box office strength. Each of these spots is individually created to capital- 
ize on the full potential of the many saleable elements in "THE ART OF 
LOVE," including the popularity and appeal of all the stars and the fun- 
filled entertainment qualities. 


AVAILABLE ON AN EXCITING, 
EAR-TICKLING TRANSCRIPTION 


They have that high sense of audience appeal to intrigue all types of radio 
listeners for a smash business return. The spots are 15, 30 and 60-seconds 
long and they allow for enough time for your local sation information. 


Write for the RADIO SPOT TRANSCRIPTION now to RADIO 
DEPARTMENT, UNIVERSAL PICTURES, UNIVERSAL CITY, CALI- 
FORNIA. 


A Complete RADIO SATURATION With 


SIX (6)! 
OPEN-END 


INTERVIEWS 


FOR AN EXCITING 
NO-COST PROMOTION! 


Here they are: JAMES GARNER — DICK VAN DYKE — ELKE SOMMER — ANGIE DICKINSON 
PRODUCER ROSS HUNTER — COMEDY-WRITER-ACTOR CARL REINER 


They Provide the Radio-Sell for “THE ART OF LOVE” Campaign! 


THE MOST LAVISH PACKAGING OF ENTERTAINING (AND TICKET-SELLING!) | 
RADIO INTERVIEWS EVER PRESENTED FOR A MOTION PICTURE PROMOTION! 


Nationally Syndicated for Big Benefits 
Hollywood's famed radio reporter DICK STROUT interviewed 


all six of the above personalities — on recordings — for his 
popular and renowned program, and the happy result is a 
fascinating blend of conversation and information from the Film 
Capitol of fine radio entertainment and perfect picture pro- 
motion. All these interviews are broadcast over 830 American 
and Canadian radio stations on Dick Strout's ''CELEBRITIES 
PROFILE" Program, and, in addition, they are used in open-end 
form by the Garrison System, Inc., on key stations throughout 
the country that number more than 200. 


Available in open-end form-Free-For your use 


Prepared especially for local use — and where you can have 
your city's top radio personalities create the illusion of in-per- 
son interviews — are the open-end transcriptions which will 
surely be welcomed by the radio stations in your area. The disc 
interviews are accompanied by continuity sheets, accurately 
timing the questions and answers — thus enabling your on-the- 
air reporter to conduct his own Hollywood Personality Report. 
In addition, this type of interview will add no-cost plugs for 
your playdate. 


Order this FREE Interview Transcription on "THE ART OF LOVE" from 
RADIO DEPARTMENT, UNIVERSAL PICTURES, UNIVERSAL CITY, CALIFORNIA 


TV TELOP 
OR SLIDE 


HERE IS SWIFT AND FLASHY EYE-SELL FOR "THE ART OF LOVE!" Both Telop and Slides are available . 


. - $6.00 with 


theatre playdate and station identification (to accompany order) . . . $5.00 without theatre playdate or station . . . $2.50 for 
each duplicate copy of any Telop or Slide. Be sure to mention whether you want Telop or Slide. 


Order Direct from QQ TITLE CARD CO., 247 West 46th St., New York, N.Y., 10036 


ANGIE DICKINSON’S “MILLION 
DOLLAR LEGS” INSURES “THE 
ART OF LOVE” EXPOSURE IN 
BIG HOSIERY AD CAMPAIGN! 


Angie Dickinson's Ines were incured for a milion dollars! 


Y fiber Keeps them fooking like a milli 


The ad illustration shown here is from the double-truck magazine 
advertisement which has been running in national magazines by 
The Vectra Company of New York in their sales activities for 
the first totally new hosiery fiber in 24 years. 


As you will surely notice, the truly feminine touch is presented 
with the spotlighting of Miss Dickinson's glamorous legs being 
superbly sheathed by Vectra — and readers are expected to 
notice that the picture credits are all there, also, for ''THE ART 
OF LOVE," A Ross Hunter Universal Picture! 


In addition to these 2-page display ad insertions in magazines, 
The Vectra Company is scheduling ad campaigns for their hos- 
iery on local levels — consisting of newspaper ads, direct mail, 
window displays, plus other point-of-sale material and activi- 
ties. It should be well-worth the effort to contact the women's 
shops and department stores in your area regarding their pro- 
motional push on this product. 


For further details, write 


MR. EDWARD TRAHAN, W.B. Donor Company 
2225 North Charles Street, Baltimore, Maryland 21218 


CAPITALIZE ON THE POPULAR 
DICK VAN DYKE TV SHOW! 


One of the nation's top comedy shows for the past several 
years, THE DICK VAN DYKE SHOW, seen weekly on the 
CBS television network, is a prime target to call attention 


to the brilliant comedian's starring appearance in ''THE 


ART OF LOVE" at your theatre. 


If the program is shown in your city, you can take advan- 
tage of it: If available, buy the time spot immediately fol- 
lowing the show — or other adjacencies — to call atten- 
tion to his appearance on your theatre screen; Make a re- 
ciprocal deal with the TV station for Dick Van Dyke video 
plugs and theatre screen announcements — you'll both 
benefit from this promotion! 


DOOR 
PANELS 


THAT ARE EYE KNOCKOUTS! 


DELIGHTFULLY SIGHT-ATTRACTING! THEY'RE CERTAIN TO 
ATTRACT THE AMUSED ATTENTION OF EVERY PERSON WHO 
WALKS THROUGH THE DOORS OF YOUR THEATRE! 
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These TWO FULL-COLOR DOOR PANELS are designed to intrigue and appeal to 
the funny-bone instincts of moviegoers as they come and go — and they provide a 


distinctive "COMING ATTRACTION" allure. 


This special set of poster displays — each measures 20" x 60'' — is available NOW 
from your LOCAL NATIONAL SCREEN SERVICE BRANCH. Use them on your exit 
doors in advance, then switch to your lobby entrance doors to augment your front 
display. Useful, also, on lobby pillars and for away-from-theatre activities. 


Be sure to ORDER the pair of "THE ART OF LOVE" DOOR PANELS — early 
— from NATIONAL SCREEN SERVICE in your city! 


PICK UP EXTRA NEWSPAPER SPACE WITH 
THIS SPECIAL ART ON “THE ART OF LOVE” 


Your local editors will happily accept and use this amusing and attraction 
drawing of the stars in "THE ART OF LOVE" as the clever caricature 
was made by the nationally known cartoonist, Al Hirschfeld. 


“THE ART OF LOVE" — (Still No. 1947 — CART. 1) 


HOLLYWOOD — FOR THE LOVE OF ART: Fur-swathed Ethel Merman, a night club proprietress 
and her gaudy stable of chorus girls, at left, admire the art work of Dick Van Dyke, the 
painter at right, surrounded by James Garner, Angie Dickinson and Elke Sommer. Yan Dyke 
(no Rembrandt, he) plays a struggling young American artist in Paris in ‘‘The Art of Love,’’ 
a Technicolor comedy from Universal. He seems doomed to obscurity until Garner involves him 
in the wackiest art hoax of the year. Then Van Dyke gains fame and Elke. Garner gets gold, 
Angie and — almost — the guillotine. 


It's FREE! 
Order it in photo form — or in a 2-column mat — now from 
EXPLOITATION DEPARTMENT, UNIVERSAL PICTURES COM- 
PANY, 445 PARK AVENUE, NEW YORK, N.Y. 10022. 


Your lobby and front displays will give an added eye-catching sparkle 
with a blowup of this drawing included in the photo-art layout! 


THE POWERFUL SUMMER PROMOTION DRIVE 
IN THE COPPERTONE SUNTAN LOTION 
NATIONAL CAMPAIGN THAT WILL HELP 
STRENGTHEN YOUR “THE ART OF LOVE” CAMPAIGN! 


totum sunburn pr 


TAN, DON'T BURN-—USE CORPERTONE: ic: 


A COMPLETE AND NATION-WIDE 
SCHEDULE OF STRIKINGLY ATTRACTIVE 
FOUR-COLOR, FULL-PAGE ADS IN 
TOP-CIRCULATION MAGAZINES... 
LARGE-SIZE LOCAL NEWSPAPER ADS... 
PLUS TREMENDOUS RADIO SPOT 
COVERAGE — ALL WITH STRONG-SELL 
FOR THE PICTURE! 


Here is one of the artful—and eye-catching—full-page color ads 
featuring ELKE SOMMER in this year’s Coppertone Suntan Lotion 
Campaign sponsored by the product manufacturers, Plough, Inc. 


This Coppertone ad, which, as you can see, strikingly features the 
gorgeous Elke Sommer, with credit to her starring role in Ross 
Hunter’s ““THE ART OF LOVE,”’ is appearing in 4-color full-page 
sizes in big-circulation national publications including McCALLS, 
PLAYBOY, REDBOOK, WOMAN’S DAY, GLAMOUR and MADEMOI- 
BELA: 


These publications have a total combined circulation of over 23% 
million! 


In addition to this magazine campaign, there will be large-lineage 
and full-page newspaper ads like the one illustrated in the major 
market areas. 


This all adds up to a printed exposure to reach over 45 million 
circulation throughout the land—and it is believable that many 
more millions of readers will frame their eyes on the comely 
framework of the beautiful blonde star—plus the picture credits! 


Supplementing this national magazine and newspaper campaign 
will be a vast saturation of 3,000 ONE-MINUTE RADIO SPOTS— 
timed to the release of ‘‘THE ART OF LOVE” in the individual cities 
throughout the country. 


In addition, Coppertone representatives are servicing an 
elaborate array of point-of-sale DEALER DISPLAY 
MATERIAL FOR STORE WINDOWS AND COUNTER SALES 
—which also feature ELKE SOMMER with ‘“‘THE ART OF 
LOVE”’ picture credits! 


As COPPERTONE is sold all over the country in about every kind of retail store, with its outlets including drug stores, supermarkets, depart- 
ment stores, sporting goods stores and various shops, you'll find the area for co-op aid almost unlimited. Be sure to contact your local Copper- 
tone distributor handling Plough, Inc. products. For further details and information please write to Miss Jane Zussman, Lake-Spiro-Shurman, 


Inc., 112 Union Avenue, Memphis, Tennessee 38103. 


It's BRAND NEW! 
Here — published for the first time — is the 
Extra-Attractive 


PAPERBACK BOOK 


THAT LAVISHLY PRE-SELL PROMOTES 
— with copy and illustrations — 


“THE ART OF LOVE’ 


Considerable benefit to theatres everywhere will be secured 
through the distribution of the newly - published paperback 
book edition on ‘“‘THE ART OF LOVE.”’ 


FAWCETT’S GOLD MEDAL BOOKS has created the color cov- 
er (reproduced here) that has to catch strong attention in the 
many outlets in your city — which includes newsstands, book 
stores, drug stores, super-markets, department and chain 
stores. 


Fawcett Publishing Company is supporting the sale of this 
book with a substantial poster and point-of-sale card display 
campaign which should contribute both to the success of the 
movie as well as the book. Their distributors are being advised 
of local opening dates and will extend cooperation on exploita- 
tion and publicity activities. 
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A Special Kind of 


THEATRE 
TRAILER! 


UNIQUE! ENTERTAINING! IRRESISTIBLE! 


YOU'VE NEVER HAD AN ADVANCE ATTRACTION 
SELLING PERFORMANCE LIKE THE JOB 
THIS TRAILER WILL DO ON YOUR SCREEN! 
Created and executed by the famed Academy Award-winning team of DAVID DePATIE 


and FRITZ FRELENG who did the delightful and artful screen credits for "THE ART 
OF LOVE!" 


These men are the skilled artisans who recently won the Best Cartoon "Oscar" for "The 
Pink Phink,"" and who designed the main title treatment for "The Pink Panther" and 
"A Shot in the Dark." 


The Theatre Trailer for "THE ART OF LOVE" has to be one of the greatest screen- 
sellers of all time! It's different and funny—and so wonderfully pleasing that it's an 
attraction by itself! 


NO ONE WHO SEES IT CAN RESIST ITS 
DRAWING POWER! 


Put this powerfully tantalizing screen trailer to work—to amuse your current audi- 
ence, and to definitely whet their film-going appetites for the hilarious comedy you 
have coming. 


It's available right now from your local NATIONAL SCREEN office—so order it 
early! 


Tease ‘Em ARTfully 
With the Terrific 
TEASER TRAILER 


in Color—and FREE! 


The TEASER TRAILER, in beautiful COLOR, is a MUST-USE for a lengthy advance 


exposure on the screen of your theatre! 


It's FREE—and AVAILABLE NOW—and should be programmed at every performance 
so that it gets maximum advantage in your action plans for announcing "THE ART 


OF LOVE” 


This Teaser Trailer provides the perfect merchandise to completely captivate your 
current audiences with the pleasures of entertainment they can expect as they plan 
to return for your engagement of the brightly frolicsome comedy. 


lt's swift and compactly short to fit into all of your schedules, yet contains all the want- 
to-see impact that ticket-selling requires. 

Be sure to also use this Teaser Trailer for cross-plug purposes wherever and whenever 
possible. 


ORDER this F-R-E-E TEASER TRAILER for your "THE ART OF LOVE" engage- 
ment direct from your LOCAL UNIVERSAL FILM EXCHANGE. 


TITLE SONG RECORD F-L-A-S-H! 


On a VICTOR RECORD single, FRANKIE RANDALL sings "THE ART OF LOVE" 
title theme tune. Here is a platter that should be reaching its populuarity peak about 
the time of your booking date. Coming up are other title song waxings by top record- 
ing stars on the leading labels—which are certain to get constant spins on your local 
radio stations for strong bolstering of your "THE ART OF LOVE" engagement! 


TRAVEL TO PARIS! 


TIE IN WITH TRAVEL AGENCIES .. . The locale for "THE ART OF LOVE" is PARIS, 


as well as the lovely countryside of France. 


This should be of happy interest to travel agencies and air lines to get into the picture 
with you and your attraction. 


Using stills from the picture, have them make up window cards, posters and displays 
highlighting the many appealing situations that await their visit to Gay Paree and its 
environs. 


BANNER ACCESSORIES 


TO SPELL OUT THE FUN AND ENTERTAINMENT OF "THE ART OF 
LOVE" AROUND YOUR THEATRE FRONT! 


DELUXE FLUORESCENT SECTIONAL VALANCE — Made of glowing fluores. 
cent satin with shimmering letters and flowing fringes. ORDER ANY LENGTH NEEDED AT $1.65 
PER FOOT. (Minimum size, 10. ft.) 


3-PIECE STREAMER-—An attractive 17’ long banner, priced at $16.50 each. 
9 x 12’ FLAG WALL BANNER —Single-Faced, $60.00. Double-Faced, $110.00. 
FLUORESCENT USHER'S BADGE—40¢ each. 


In U.S.A., order from your nearest 


NATIONAL SCREEN OFFICE 
Manufactured by NATIONAL FLAG & DISPLAY COMPANY, 43 W. 21st St. 
New York 10, N. Y. (Tel. OR 5-5230) 


In Canada, National Flag Company represented by THEATRE POSTER SERVICE, LTD. 
227 Victoria St., Toronto, Ontario, Can. 


An OUTSTANDING 
Fashion Promotion 


to Nationally Launch “THE ART OF LOVE!” 


SIX FULL PAGES OF ADS IN THE JUNE ISSUE OF MADEMOISELLE—PLUS 
HEAVY MAGAZINE EDITORIAL EXPOSURE IN JULY (a full 60-day news- 
stand and mail subscription presentation of the film and its stars!) ... WITH 
18 GIMBELS STORES IN 4 MAJOR MARKETS COOPERATING WITH NEWS- 
PAPER ADVERTISING, FASHION SHOWS, WINDOW DISPLAYS AND IN- 
TERIOR STORE ACTIVITIES! 

This exposition of promotional activities for "THE ART OF LOVE''—with a sportswear 
package using the motion picture as its theme—launches a mammoth tie-up between 
GIMBELS, MADEMOISELLE and UNIVERSAL STUDIOS. 

All on a national level—and with leading manufacturers of women's wear involved in 


the promotion—this powerful campaign keys the action available locally for your 


theatre's engagement for "THE ART OF LOVE." 


Secure both the JUNE and JULY issues of MADEMOI- 
y SELLE, and play up the fashion and complete picture 
credit angles in your displays and exploitation! 


Get The Special MADEMOISELLE-GIMBELS Pressbook INSERT 
with the Complete FASHION PROMOTION Details For "THE 
ART OF LOVE" 


DISPLAY the TITLE-SONG COVER! 


He The title theme song for "THE ART OF LOVE" has 
“ART OF Love 


Biwel © been published by Northern Music. The music is by 
Se Cy Coleman, who did the musical score for the Uni- 


Boosie boy CF COREA» LYPRs be BAR BALE 


versal comedy, with the lyrics by Don Raye. 


This attractive color cover of the sheet music calls for 
multiple window and counter displays of the music 
shops in your city—augmented with color gloss stills 


and window card accessories. 


It can also be useful in your theatre lobby and front 


58, displays—and reminder servicing to your radio station 
s Goes record-spinners. 

pompahecon _ FREE copies of this colorful TITLE SONG COVER 
ace Bcc ey on "THE ART OF LOVE" are available for your 


use by writing to HERMAN KASS, EXPLOITA- 
TION DIRECTOR, UNIVERSAL PICTURES, 445 
— PARK AVENUE, NEW YORK, N. Y. 10022 
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A STRONG MERCHANDISING TITLE: There are numerous store tie-up deals 
« that you can consummate with the use 

of “THE ART OF LOVE” title as the basis of all-over-town promotional activity! 

Here is definitely a motion p.cture title designed for co-op ad use with merchants catering to products and 

articles for women: 

For a Candy Store: Fulfill “THE ART OF LOVE” tonight by bringing her home a box of Our Candy! 

Restaurants: It’s “THE ART OF LOVE” to take your loved one out to dinner tonight! 

You'll find that the enterprising stores in your city will readily fit in their sales merchandising advertising to 


the attractive allure of the film's title—and, of course, your theatre's playdate information and screen 
credits! 


Have these co-op ads timed for release to coincide with your opening date for “THE ART OF LOVE.” 
oii cereenceciienainasiemmea mmm enn ene nnn nn nn 


L0 5 BY & TH FATR F FRO N T: Check the poster paper illustrated in this Showman- 

«ship Manual and you'll find that these accessories will 
provide exactly the right material for you to use in designing the Coming Attraction Displays for your 
Lobky as well as for eye prominence on your Theatre Front. 


All the Poster Art depicts the happy flavor of Gay Paree—and so your displays should revolve around the 
Parisian Kiosk—so well recognized on the Streets of Paris and the Montmarte sector. (The 24-sheet and 
the one-sheet fit in perfectly). You can design a Lobby Standee in 3-dimensional style—using flashing electric 
lights inside to give a brilliance to the full-color posters. The same idea applies to the front of your 
theatre. 


This type of display would be especially attractive in Music Store windows in connection with Capitol 
Records’ “THE ART OF LOVE” Album. 


ART SHOWS: You could activate a pop-art contest—to be held in your theatre lobby—in cooper- 

« ation with art schools, artists supply shops—and have it sponsored by merchants. 
Also, an art show display and sale out in front of your theatre on opening night, sanctioned by a local arts 
and crafts group, would draw a good crowd of onlookers, as well as get added newspaper space. 


TEASERS: By way of small newspaper display ads and classified section columns, 
* use this copy: "Learn All About THE ART OF LOVE." Call (theatre 
phone number) or be at (use theatre address) starting (with date of opening). 


Also in the teaser program, a provocative newspaper classified section ad could read: 


“interested int THE ART OF LOVE?” Callblkgiat. tin ae ee 


’ « Glamorous and chic are the ladies who star in “THE 
WO MEN § PA GE FEATURES: ART OF LOVE.” Both Elke Sommers and Angie Dickin- 
son are attractively alluring and make good copy for the newspapers. The fabulous high fashions worn by 
Miss Dickinson in the picture were created by Ray Aghayan, and will be well received by the fashion writers. 
Arrange with these editors to do a feature on both the fashions and beauty angles they will get from the 
ultra-feminine attributes they will find in the Ross Hunter picture—using stills available for this purpose. 
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Order trailer, ad and scene mats, color gloss stills and other accessories 


from your local National Screen Service Exchange. 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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DIGITAL LIBRARY 


www.mediahistoryproject.org 


